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Not so “Farm Fresh”

Have you ever wondered where our food really comes from or how it is produced? Film makers such as Robert Kenner have asked this question, and pulled the curtain back to see what really happens in the kitchen. In the documentary film Food Inc. we are shown how our food is really produced and all of the damage that is being done to the animals, the workers, the environment and mostly the consumer. Food Inc. attempts to show viewers what really happens to the animals and crops that we consume daily and hardly ever think twice about. Robert Kenner’s purpose for this film was to shed light on an industry that has so much power and is hardly challenged, he attempted to show consumers what they were in the dark about their own food and tried to give them an opinion and a choice in the matter.

Kenner uses a variety of strategies to appeal his view on the food industry to the viewers. Certain claims were made against the food industry such that they produce harmful meats/crops with cheap and efficient ways of production, they abuse the animals and workers and that they have too much power over the industry and cannot be challenged by smaller companies or consumers. The types of strategies Kenner uses to convey these messages are by using logic and statistics, and attempting to appeal to the viewers by exploiting their emotions. These strategies are used to put the viewer on multiple levels of thinking. While showing you why these companies are bad for us by using stats and numbers, they also appeal to us by sharing stories of how animals and workers are being taken advantage of or how certain people go through health issues or have to put up with a death of a family member.


In this film Kenner does a fantastic job of organizing statistics to reveal the dark side of this industry. This method is known as “logos” or the root word for logic, and appeals to the logical sense in our brains. In the beginning of the film, we are given a fascinating statistic in that the way we are producing food has changed more in the past 50 years than it has in the past 10,000. This statistic being placed strategically so early in the film opens viewers to listen and prepares them for an impacting experience. Also in the beginning of the film we are shown how in the 1970’s that the top five meat packing companies only controlled about 25% of the industry, but today the top four companies control 80% of the industry, proving to the audience that radical change has happened and that the industry has theoretically turned into a cooperative monopoly. 

Another strong strategy Kenner uses and pairs with the previous strategy is how they interview, who they interview and how they show who declines to be interviewed. Food Inc. displays a number of interviews with important individuals. Kenner chooses to interview individuals who work for Tyson, other individuals who are farmers and have tried to fight the system and also families that have family members who are sick or have passed away in result to contaminated foods being produced. Along with the information we acquire from Kenner interviewing individuals, we also gain a large amount of knowledge from him revealing who declined to be interviewed. Throughout the film, it is frequently noted that Kenner asked companies such as Tyson or Swift if they would like to be interviewed for the film and that all of the companies that were asked throughout the duration of the film declined to be interviewed. Although we never heard their side of the story, it provides the audience with great insight, because naturally if they decline to be interviewed then the human psyche kicks in and asks questions such as: what do you have to hide? This usually automatically results in a lack of trust from the people for these industries.

As mentioned, these interviews were also used to show not only the statistics of things, but mostly to impact our emotions. When certain things appeal to our emotional thinking it is known as “pathos” and Food Inc. does a wonderful job of extracting an emotional response from the audience. Kenner interviews the Gonzelez family, a family that can’t afford to eat healthy, and the film explains how burgers from fast food chains are now cheaper and more filling than buying a handful of apples at a local super market, showing the power meat packaging companies truly have over us. This family has a father who suffers from diabetes, and now the parents are stretched thin for money, and put their children at risk of suffering diabetes or obesity in their lifetime. 


This film not only appeals to pathos or logos separately, but also combines them tactfully. After showing us the story of an average family who can’t afford to eat healthy, and how their father suffers from diabetes, Kenner provides a fact that 1 in 3 youths will suffer from diabetes in modern days, for minorities it will be 1 in 2. When we are given facts on how many E. coli outbreaks there have been in recent years, it is coupled with a story to send in the emotional nail to the coffin of the argument. At one point in the film, it was noted that a new strand of E. coli emerged in the biological world and that over 500 outbreaks of E. coli will occur in America every year, and shortly after we are introduced to Kevin’s story. We are told that Kevin was a young, healthy boy that went on vacation with his family and ate a contaminated hamburger patty which infected him with this strand of E. coli and eventually took his life. The combination of logos and ethos that Kenner uses ingeniously attracts the audience and shows them the truth of these companies and their lack of concern to the average consumer.


 Coupled with the use of interviews to see the negative side of food production, we are also shown interviews with people who are trying to change the industry. We are shown farmers such as Joel Salatin, owner of Polyface Farms, who still produce food naturally, and we are given a stat that in tests the naturally produced food had only 133 colonies of bacteria, while the meat produced in large factories had over 3600 colonies of bacteria when tested, and this was after it had gone through all of the chemical baths (such as ammonia). We are introduced to individuals who attempt to change the industry economically. They believe we shouldn’t attack companies morally, but the way we buy items in the super market will act as a vote and push big companies to be healthier if the mass demands it. This is proven when we are introduced to Gary Hershberg, CEO of Stonyfield Farm, and he uses economics to help change Wal-Mart, one of the biggest distributors of food, when they started producing with milk absent of hormones, changing production on a massive level.


Food Inc. showed the dark sides of food production, and used strategies to sway an audience toward a movement of demanding healthier foods at a cheaper price. Kenner uses interviews to reveal dark sides within the production process and show the audience what they didn’t know. Statistics paired with emotional stories draw an audience in to connect with each of the people interviewed and inspire a movement. This film not only shows us the dark side of this industry, but also shows us the bright side and gives us information on how to fix this mess in America and take control of our food production once again.

